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USE AND CUSTOMER ATTITUDE TOWARDS USERS ACCEPTANCE 
OF E-BANKING FOR CUSTOMER BANK BNI IN SURABAYA 
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ABSTRACT 
 
Technology revolution has enabled the development of remittance created by the 
banking industry in Indonesia, one of electronic banking for payment transaction 
and many others. The aim of the research was to provide evidence about the effect 
of perceived usefulness, perceived ease of use and customer attitude towards 
users acceptance e-banking Bank in Surabaya. Samples were taken by the method 
of judgment sampling or purposive sampling, with a sample of 100 people. The 
technique of collecting data is by using a questionnaire. Statistical analysis done 
is test validity and reliability test, test Classical Assumptions: Normality Test, test 
Multicollinearity, Heteroskedastity test, and Autocorrelation test. Multiple 
Regression Analysis is use to test the hypothesis. The results showed that the 
perceived usefulness has no significant impact on users’ acceptance of e-banking, 
perceived ease of use is significantly influential to users' acceptance of e-banking 
and customer attitudes is significant effect on users acceptance e-banking. 
 
 
Keyword : perceived usefulness, perceived ease of use, customer attitudes 
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ABSTRAK 
 
Revolusi teknologi telah memungkinkan perkembangan pengiriman uang yang 
diciptakan oleh industry perbankan di Indonesia salah satunya e-banking untuk 
melakukan transaksi pembayaran dan transaksi lainnya. Tujuan dari penelitian ini 
untuk memberikan bukti tentang pengaruh persepsi manfaat, kemudahan dan 
sikap nasabah terhadap penerimaan penggunaan e-banking Bank di Surabaya. 
Pengambilan sampel dalam penelitian ini menggunakan judgment sampling atau 
purposive sampling dengan 100 orang sebagai responden. Teknik pengumpulan 
data yang digunakan menggunakan kuesioner, analisis statistik yang digunakan 
untuk menguji data yaitu uji validitas dan reliabilitas., Uji Asumsi klasik : uji 
normalitas, uji multikolinearitas, uji heteroskedastisitas dan uji autokorelasi. Uji 
regresi linear berganda digunakan untuk menguji hipotesis dalam penelitian ini. 
Hasil dari penelitian ini menunjukkan bahwa persepsi manfaat berpengaruh tidak 
signifikan negatif terhadap penerimaan penggunaan e-banking, persepsi 
kemudahan berpengaruh signifikan positif terhadap penerimaan penggunaan e-
banking dan sikap nasabah berpengaruh signifikan positif terhadap penerimaan 
penggunaan  e-banking. 
 
Keyword : perceived usefulness, perceived ease of use, customer attitudes 
 
 
